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Professional Experience

NIO Inc. (Automobile) Shanghai, China
Brand Communications Intern, IMC October 2022 - March 2023
- Deeply participated in NIO X The Wandering Earth II Campaign, assisted the whole process of
planning, proposal, and implementation. Integrated resources and released content on all POC. The
exposure value reached 7,370w+, CVR of acquisition increased by 53% month-on-month

- Deeply participated in marketing campaign planning of festivals and corporate milestones. Exported
brand values based on competitive research and case analysis. Assist the selection of KOLs and KOCs,
TVC storyboards creation and shooting

- Assisted the rebranding of User Image IP, conducted industry research and case studies, built SOP and
marcomms matrix, participated in the annual plan of user image campaign

DDB Worldwide Communications Group LLC. New York, NY
Marketing Assistant Intern, MarComms January 2022 - May 2022
- Partnered with the Comms team to implement regional press and marketing campaigns, including web
pages, marketing emails, advertising

- Presented insights with 20+ deck to analyze the positioning, marketing strategies, branding schemes
and developing trends of innovative network Accentune Song rebranding

NGO - Refugee and Immigrant Self-Empowerment (IMC Campaign) Syracuse,NY
Account Executive August 2021 - December 2021
- Conducted industry research and analyzed macro market environment by Google Analytics and Social
Studio

- Delved into target markets and users’ behaviors by focus group and online surveys, and made integrated
marketing schemes with a 50+ page campaign book

Public Relations Writing for a Digital World Course Syracuse, NY
New Media Operation January 2021 - May 2021
- Made online and offline marketing campaigns to attract the young generation (Gen Z) for Everson
Museum of Arts Developed a 20+ page social media plan

International Student Success, Advising Office Syracuse, NY
Office Assistant - Director of Communications January 2020 - May 2022

- Developed cross-channels digital content on Instagram, Facebook, LinkedIn and Youtube, gained 150+
followers - Launched Peer Mentor Program and assist it on a daily basis

Modern Media Co., Ltd. (The Cultivist) Shanghai, China
Marketing & Content Operation Intern May 2019 - July 2019
- Operated the Art Calendar APP and updated its content with 7+ articles/ day

- Made online market- ing promotion and communications for the Cultivist and Art Calendar

Education

University of Southern California

Master of Communication Management: Communication Management (May 2025)
Syracuse University

Bachelor of Arts: Public Relations; Psychology (May 2022)

GPA: 3.85/4.00

Skills

- Fluent Mandarin and English (TOEFL 108, Writing 28);
- Microsoft Office Suite; Adobe Creative Cloud (PS, PR, ID)

Game Experience

Shooter Games: Splatoon, Overwatch 2
RPG: Genshin Impact, Sky: Chilren of the Light



