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Central 
Message

“Making Things Possible with You”



Media Habits of Target Audience

Mixed media habits, social media may be unreliable 

channel of communication to reach this audience

Message format: Posters and flyers 

Delivery of message

Posters and flyers in regularly frequented establishments 

(CVS, Dollar General, Walmart, Bus Stops). Posters should be 

simple and eye-catching using brand color blue. 

“Make Yourself Settled”
Key Public - Middle Aged Women Immigrants/Refugees



Media Habits of Target Audience

14-18 age group are highly active on social media platforms

Message format: Social media posts, feature stories and 

blogs 

Delivery of message

Consistent posting frequencies of social media contents

“Your Future, Our Mission”
Key Public - Teenagers 14-18 years old



Media Habits of Target Audience

Respond to both print and digital media, emphasis on 

digital

Message format: Social Media, Paid advertising, Partnering 

up with religious organizations

Delivery of message

Consistent posting frequencies of social media posting, buy 

social media ads on Facebook and Instagram, hosting 

events with religious organizations. 

“Your Support Will Change Lives”
Key Public - Donors



Media Habits of Target Audience

Respond to both print and digital media, emphasis on 

digital

Message format: Offline Info session, guest speaker, flyers 

and posters, social media

Delivery of message

Partner with International Relations Department to host 

speaker events. Hand out flyers and posters at major 

academic buildings, and call for action on social media 

platforms.

“Do You Know Where You’re Needed?”
Key Public - Volunteers



Our
Goals & 
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Reach more refugees and immigrants located in the CNY area

Increase awareness among refugees and immigrants about RISE’s 
services and programs

Increase public engagement and attention through different 
channels (offline and online)

Build awareness about RISE’s works and impact among the local 
Syracuse community

Acquire new individual donors to fund high-quality services to 
refugees and immigrants

Strengthen partnerships with churches to help refugees address 
their concerns and increase participation in different programs



01

03

04

05

06

Goal 01
Reach more refugees 
and immigrants 
located in the CNY area

· Hand out flyers in the neighborhoods of refugees and immigrants at least biweekly.

· Put ads both on the side and inside of buses twice a month. 

Reach at least 60% of refugee and immigrant communities 
located in the Central New York area by May 2022

· Post blogs around RISE or clients’ stories and demonstrate how RISE has helped people 
  in the past. 

· Embedding YouTube videos RISE has created on the website. 

Increase website leads by 20% by May 2022
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Bus Advertisements
Objective #1



Flyers and Posters
Objective #1



Blog & Webpages
Objective #2
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· Generate info sessions every week at local communities in the Central New York area. 

· Place handouts in places such as Walmart, CVS, and Dollar General so they can take 
  one with them as they walk into the store or at the checkout counter.

Goal 02
Increase awareness 
among refugees and 
immigrants about 
RISE’s services and 
programs.

Result in an increase of clients by 20% by May 2022

· Launch monthly parties that welcome clients to participate with the brand color 
confetti and decoration at the place.  

· Send follow up emails or letters to clients and appreciate their participation.

· Send out surveys weekly to clients to ask for feedback on the service and suggestions 
  for improvement. 

See an increase in overall attendance at programs of at least 
10% by May 2022

· Partner with local schools and launch education sessions about gender and sex twice a 
  month. 

· Launch events monthly that encourage women and youth to share their stories with 
  each other and answer questions and provide emotional support to them. 

See at least double participation in the women’s empowerment 
program by May 2022



General Info Session
Objective #1

The purpose of this event is to put a spotlight on 
RISE, introducing our programs and services to 
the public. It is a great opportunity to make a 
lasting impression on our potential audiences 
and gain exposure to the community.

What: Open meeting
When: start on the week of 02/07/2022, 
conduct the info session once a month, 1-1.5 hour
Where:  RISE Office Location
How:  Facilitated by at least three staff member 
and translators if needed
Target audiences: Refugee and immigrant, 
potential donors, volunteers and general public.



Client Parties
Objective #2

The purpose of the event is to show our appreciation to clients who trust and support us.
It is a great opportunity to highlight our mission and needs, and develop a long-term relationship that 
could result in attendance at our next event or a donation.

What: Cocktail Party
When: March 13, 2022, 2-2.5 hours
Where:  RISE Office Location
How:  Leadership team, volunteers, board members, and staff members should attend the event.
Target audiences: Donors



Client Follow-up Email & Feedback Survey
Objective #2



Gender & Sex Sections
Objective #3

Health, gender, and sex are topics that may not be frequently mentioned in refugee and immigrant 
communities. The purpose of the event is to create a comfortable and safe space for teenagers to 
discuss topics to increase the awareness of health, gender, and sex and provide accessibility to 
refugee and immigrant youth if they need help. This is also an opportunity to introduce RISE programs 
and expand the demographics for programs to help encourage participation.

What: Small group conversations
When: Twice a month starting April 2022, 1-hour conversations  
Where: Local schools  (Cicero-North Syracuse High School, Nottingham High School, Institute of 
Technology at Syracuse Central, etc.)
How: Facilitated by at least one staff member for event coordinate (contact schools and other external 
communication) and one staff member for event topics preparation, and translators if needed
Target audiences: High-school-age students from refugee and immigrant communities



Women and Youth Events
Objective #3

This event seeks to expand the women empowerment 
program to also engage youth in important 
conversations around gender and power. This is an 
opportunity to expand the demographics for the 
program to help encourage participation.

What: Small group conversations
When: Once a month starting May 2022, 1-1.5 hour 
conversations  
Where: RISE Office Location
How: Facilitated by at least one staff member and 
translators if needed
Target audiences: Women ages 40-50 and youth ages 
16-21



· Create an online donation option that is clearly visible and accessible on the   
  organization’s website. Ensure that the donation page clearly gives options for giving 
  and what the money is going to. Use wording like “your $100 gives Samaya the chance 
  to take the SATs” to emphasize direct impact.

· Buy ads on Facebook and Instagram that promote donations. Ads should be 
  people-focused and emphasize the impact of support. Have ads directly link to the 
  donation page on the website.

Goal 05
Acquire new individual 
donors to fund 
high-quality services to 
refugees and 
immigrants

Result in an increase of at least 2% more donors by December 
2022

· Pitch event story to local news outlets including Syracuse.com and the Daily Orange.

· Post about the event on owned and earned media channels, including the website and 
  social media channels. Digital flyers should be colorful and feature graphically designed 
  images of the different dishes that will be featured. Keep messaging fun and 
  lighthearted.

Engage with at least 30 potential donors by December 2022

· Create a brief video, max 5 minutes, that gives a quick overview of RISE as an 
  organization. Video clips should be clean and follow a documentary style.

· Take photos focused on people. Use these photos to promote the event on social 
  media. Captions should include short stories about the people in each photo and have 
  a call to action to donate.

Host fundraising event on “GivingTuesday” on November 30, 2022

01

02

03

04

05

06



Social Media Ads & 
Webpages
Objective #1



International Dinner
Objective #2

Bring the Syracuse community together to celebrate diversity in the local refugee and immigrant 
population through food. The goal is to create an interactive event that is approachable and gives the 
opportunity to raise awareness and money for the organization.

What: International Dinner Fundraiser
When: Weekend in May 2022, 4-9 p.m.
Where: Syracuse Northeast Community Center
How: Rent out community space for one evening (~$200). Tickets for the event are $20 for adults and $10 
for children ages 5-18. Children under the age of 5 gain free admission.
Target audiences: General Syracuse community and potential donors



International Dinner
Objective #2



#GivingTuesday
Objective #3



· Promote attendance at events through the distribution of flyers and posters in 
  neighborhoods, at the RISE office, and Catholic Charities office. Use straight forward 
  messaging with clear, concise language on materials that align with the organization’s 
  original branding.

· Choose 3-5 spokespersons who regularly attend RISE programs to act as ambassadors 
  and spread information about the event via word-of-mouth to promote attendance at 
  the event.

Goal 06
Strengthen 
partnerships with 
churches to help 
refugees address their 
concerns and increase 
participation in 
different programs

Partner with at least one church-based organization to 
collaborate on program presentations to build refugees' trust 
in RISE

· Invite guests from Syracuse University basketball or football teams to speak at the 
  event.

· Promote events using social media channels such as FaceBook, Instagram and 
  WhatsApp. Social media posts should be colorful and emphasize any “perks” of 
  attending the event (i.e. free food).

· Work with counselors at schools to promote the event and hand out flyers to students. 
  Flyers should be straightforward and visually appealing. 

Home Health Department and Education Department co-hosts 
at least 3 lectures and events on the importance of physical and 
mental health and religion by the end of December 2022
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Flyer (Hard Copy)
Objective #1



“Let’s Talk”: Health Event with SU
Objective #2

Maximize external collaborations with Syracuse Universities and catholic charities to increase 
participation with youth and promote discussions around physical and mental wellbeing. 

What: Interactive event with Syracuse University basketball team players with support from catholic 
charities
When: July 7, 2022, 2-3 hour 
Where: Manley Field House training facilities
How: Donation of catholic charities transportation resources to get participants from center locations to 
the event location, donation of the players’ time and facilities
Target audiences: Youth ages 10-18 



Digital Posts & Hard Copies
Objective #2



Content Calendar

General Info Session
(Feb. 7 - Feb. 13)

Info Session with 
Local Catholic 

Charities
(Feb. 14 - Feb. 20)

Client Parties
(Mar. 8 - Mar 15)

Gender & Health 
Session

(Apr. 5 - Apr. 14)

Women & Youth 
Conversations
(May 3 - May 7)

International DInner
(May 23 - May 29)

General 
organizational 
services Ads
(June. 7, 8)

Physical & Mental 
Health Event

(July 4 - July 7)

Client Story
(Sep. 6 - Sep. 10)

Giving Tuesday
(Nov. 22 - Nov. 30)

Donation Events
(General Promotion)



Budget



Objectives Evaluation

1. Reach at least 60% of refugee and immigrant communities located in the Central New York area by May 
2022.

1. Measure the number of handouts being noticed 
and taken away by people who passed by.
2. Measure the number of people who reach out to 
RISE (email, phone call, walk in)
3. Record number of attendees at events.2. See an increase in overall attendance at programs of at least 10% by May 2022.

3. Result in an increase of clients by 20% by May 2022. 

4. Increase website leads by 20% by May 2022. 1. Measure the audience’s reach and impact (Google 
Analytics)
2. Measure the number of people who reach out to 
RISE through Contact Us page.
3. Measure the number of attendees. 
4. Evaluate social media performance(shares, likes, 
comments and click-throughs).
5. Post-event surveys, follow-up emails
6. Track the number of participants and money made. 

5. Host fundraising event on “GivingTuesday” on November 30, 2022

6. Result in an increase of at least 2% more donors by December 2022.

7. Engage with at least 30 potential donors by December 2022.

8. See at least double participation (30 clients)  in the women’s empowerment program by May 2022. 1. Track engagement rates on social media (number of 
likes, increase in followers, number of shares).
2. Follow-up satisfaction surveys
3. Track number of participants from different 
demographics and age groups. 
4. Track engagement rates on social media (number 
of likes, increase in followers, number of shares). Also, 
use social media for sentiment tracking. 

9. Partner with at least one church-based organization to collaborate on program presentations to build 
refugees' trust in RISE.

10. Home Health Department and Education Department co-hosts at least 3 lectures and events on the 
importance of physical and mental health and religion by the end of December 2022.



Thank you 
for listening.
Questions?


